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Abstract: This study investigates phraseologisms with culinary components in the 

English language, stressing its grammatical, cultural, and cognitive elements. 

Phraseologisms, frequently reflecting cultural practices and social norms, give a unique 

perspective to investigate how language embodies human experiences. This research 

takes a mixed-methods approach, integrating qualitative and quantitative studies to 

explore the prevalence, meanings, and usage contexts of gastronomic phraseologisms. 

The findings illustrate the dynamic interplay between language and culture, underlining 

the relevance of food-related terms in everyday communication and their function in 

transmitting cultural identity and social norms. 
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INTRODUCTION 

Phraseologisms, also known as idiomatic expressions or set phrases, are fixed 

word combinations that convey meanings that cannot be deduced simply from the 

constituent words. This study focuses on phraseologisms with culinary components, 

which frequently capture cultural subtleties and societal ideals associated with food 

and eating habits. Food, being a vital component of human life, is frequently mentioned 

in literature, reflecting both universal human experiences and distinct cultural 

traditions. 

The study's aims are threefold: 

- identify and categorize gastronomy phraseologisms in English 

- examine their meanings and contexts 

- investigate their cultural importance 

By researching these phrases, we want to gain insight into how language and 

culture interact, showing the cognitive mechanisms and cultural values encoded in 

food-related idioms. 

Methods 

The data for this study came from a variety of sources, including English 

dictionaries, phraseological databases, literary works, and media material. A corpus of 

over 200 phraseologisms containing culinary components was created, representing a 

diverse variety of terms from various genres and circumstances. 

The analysis included both qualitative and quantitative methodologies. The 

qualitative analysis focused on the phraseologisms' semantic and cultural 
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characteristics, investigating their meanings, origins, and context-specific usage. The 

quantitative research used frequency counts and distribution patterns to determine 

the prevalence of these phrases in various types of literature. 

1. Phraseologisms were classified by their culinary components (fruits, 

vegetables, meals, drinks) and expression kinds (idioms, proverbs, collocations). 

2. Semantic Analysis: Phraseologisms were studied for literal and metaphorical 

interpretations, examining the connection between meal components and overall 

expression. 

3. Cultural Context: The relevance of phraseologisms was explored, taking into 

account historical and social aspects that impact their meaning and usage. 

4. Usage Patterns: Phraseologisms were investigated in several genres and 

situations, including literature, journalism, and daily speech. 

Results 

Classifications and Examples 

The phraseologisms were divided into three groups depending on their 

gastronomy components: 

1. Fruits: "The apple of one's eye" (a person valued above others) 

The phrase "a lemon" refers to something that is faulty. 

2. Vegetables: "Cool as a cucumber" (cool and composed) o "Small potatoes" 

(insignificant). 

3. Meals and Dishes: "Bring home the bacon" (to make a living) - "Cry over spilled 

milk" (to bemoan an unavoidable outcome) 

4. Beverages: "Spill the beans" (to divulge a secret) - "Full of beans" (energetic) 

Semantic Analysis 

The semantic analysis found that the literal meanings of the dietary components 

frequently contribute to the figurative meanings of the phraseologisms. 

• "Cool as a cucumber" refers to a person's tranquil temperament. 

• The phrase "bring home the bacon" refers to the tradition of bringing home food 

as a sign of providing for family. 

Cultural Context 

The cultural context study emphasized the historical and socioeconomic impacts 

on the evolution of these phraseologies: 

• The term "spill the beans" refers to ancient voting customs that involved 

dropping beans to indicate a voter's decision ahead of time. 

• The phrase "cry over spilled milk" refers to the folly of weeping over 

irreversible occurrences, which is typical in agricultural civilizations where a slight 

loss is viewed as irreparable. 

Usage patterns 

The frequency study revealed that phraseologisms containing gastronomy 

components are common across all genres and contexts: 
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• Everyday conversation: Informal communication often includes vivid images 

and emotive expressions. 

• Literature: Commonly used in literary literature to enhance tales and character 

descriptions. 

• Journalism and media: Used in headlines and articles to capture attention and 

express complicated concepts concisely. 

Discussion 

The results of this study highlight the importance of gastronomy phraseologisms 

in the English language. These phrases improve communication by giving vivid, 

culturally relevant means of conveying meaning. The abundance of food-related 

phraseologisms demonstrates the ubiquitous relevance of food in human existence, as 

well as its influence on language and society. 

Cognitive mechanisms 

The metaphorical usage of food in phraseologisms demonstrates how humans 

utilize familiar and real experiences to comprehend and express abstract ideas. This is 

consistent with the conceptual metaphor hypothesis offered by Lakoff and Johnson 

(1980), which contends that our cognitive processes are based on physiological 

experiences. 

Cultural insights 

The cultural study indicates that many of these expressions have significant 

historical roots that connect them to specific activities and customs. Understanding the 

origins and cultural contexts of phraseologisms may improve language learning and 

cross-cultural communication, giving students a better understanding for the 

language's subtleties and diversity. 

Pedagogical implications 

The findings have important implications for language instruction. Incorporating 

phraseologisms into language programs can help students gain more fluency and 

cultural competency. Teachers can successfully teach these phrases using real texts, 

role-playing exercises, and comparative analysis. 

Conclusion 

This study of phraseologisms containing culinary components emphasizes the 

complex relationships between language, culture, and cognition. These idioms improve 

the English language by providing vivid and culturally appropriate methods to convey 

meaning. Examining the semantic, cultural, and use components of these 

phraseologisms provide significant insights into how language captures human 

experiences and society ideals. 

Future Research 

Future research might build on this work by doing a comparative analysis of 

culinary phraseologisms in other languages, allowing for a more in-depth examination 

of the universality and cultural distinctiveness of these phrases. Furthermore, 
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instructional techniques may be devised to include phraseologisms into language 

instruction, so improving learners' linguistic and cultural competency. 
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